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2nd IFITT Journal Paper of the Year Award 2022

2nd Place Best Research Paper (Full Paper) Award, Interna-
tional ENTER Conference on Information and Communica-

tion Technologies in Tourism 2021

Young Researcher Best Presentation Award, 2019Travel and

Tourism Research Association TTRA Europe Chapter

Best Research Paper Award, 2018 Macao Tourism Education
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2nd Place Best ICT Paper Award, ISCONTOUR 2018 Inter-

national Student Conference in Tourism Research

Excellent Oral Presentation Certificate, 2018 7th International

Conference on Industrial Technology and Management



